
Brooks is the proud sponsor of two 
Englishmen currently attempting to 
break the world record for global cir-
cumnavigation on a bike, currently held 
by Marc Beaumont. James Bowthorpe 
set out from London on 29 March 
2009 and hopes to raise £1.8m for 
much-needed research into Parkin-

son’s disease. Julian Sayarer departed 
in June and is doing the trip to raise 
people’s awareness of the power of cy-
cling. We fi nd it fascinating how two 
people can try to achieve the same 
goal with completely different mo-
tivations. So overleaf we have pub-
lished a post from James’ blog, which 
describes the diffi culties faced during 
such a challenge, as well as an excerpt 
from Julian’s manifesto. We wish both 
of them a comfortable ride around the 
world on their Brooks saddles.

VERY
GREEN PIECE

AROUND THE WORLD
IN UNDER 194 DAYS

A 
RIVETTING
READ

After the success of our fi rst issue, 
we are proud to present this second 
publication of the Brooks Bugle. We 
wish to thank all the contributors 
who have provided us with articles 
and photos of their travels, events 
and experiences ‘riding on the riv-
et’. We give credit to them for the 
way our readers and customers have 
welcomed this publication from the 
start.
 Most company magazines are read 
with scepticism or not read at all. 
Our ambition is to create a riveting 
read or, rather, to assemble one. A 
great part of the content comes from 
cycling enthusiasts, whom we like to 
call Brooks Cyclists. We would like 
to help connect the community of 
Brooks Cyclists, who share deep beliefs 
in the values and pleasures of cycling 
apart from sharing the same brand of 
saddles, bags, etc.
 In this issue we have great pleasure 
in presenting a section detailing all 
the events we support, as well as a 
special feature dedicated to bicycle 
travels. Unfortunately, we do not 
have space to publish everything 
we want to share, but our website 
is gradually taking shape, and there 
you can read many more articles and 
fi nd up-to-date information in the 
News & Friends section.
 Whether you like to head off on 
your own around the world, play in 
a bike polo team or simply commute 
to work on a Brooks Saddle, we care 
about your cycling experiences, moti-
vations and beliefs and appreciate 
you for sharing them with us.
 We are also aware of our role as 
guardians of the legend of John 
Boultbee Brooks, a man who dedi-
cated great passion and hard work to 
creating iconic products such as the 
Leather Saddles we still manufacture 
in England today. ‘Quality, Comfort 
and Style’ was the Brooks motto in 
the 1904 catalogue - and it still is to-
day. Inspired by our predecessors, we 
recently added extra products to the 
range, and more are on the way, all 
aimed at giving you the maximum 
pleasure from cycling.

TWEED RUN

Written by Andrea Meneghelli

It’s a chilly but bright January afternoon 
in London. Perfect weather to don my 
plus fours, tweed jacket and jaunty wool 
fl at cap and go for a ride around Lon-
don. You see, I believe modern cycling 
is in the throws of a style crisis. All that 

clingy clothing and bright colours - leave 
that to the superheroes. Much better the 
merino wool jerseys and cycling capes of 
yesteryear.
 So it’s in that very spirit of reviving 
proper gentlemanly attire that I’m on 

Saville Row for the annual London 
Tweed Run - a social bicycle ride with a 
bit of style. I’m joined by nearly 200 la-
dies and gentlemen, all dashingly attired 
in vintage 1930s and 1940s cycling gear.

(continues on page 8)

Written by Ted Young-Ing,
organizer of the Tweed Run

Written by The Brooks Team

The 1925 Brooks catalogue stated: 
“Many kinds of leather would be ut-
terly unsuitable for saddles, and of the 
correct kind, very great care has to be 
exercised to select skins suitable for 
Brooks tops.” This ideology is still rel-
evant today, and we use only vegeta-
ble-tanned leather of the highest qual-
ity. Modern cattle feeding and rearing 
techniques produce a different kind 
of leather, but our philosophy has re-
mained the same - source only the very 
best. We are currently testing a new 
leather, which will be not only stiffer, 
more durable and closer to the origi-
nal, but even more  eco-friendly in the 
making. The launch of this new leather 
is expected for the end of 2010.
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Should you have an interesting story
for the next issue, please contact us at:
thebugle@brooksengland.com
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A LONG RIDE HOME
AND THE BIG CYCLE AFRICA

EARNING THE HORIZON: 18,000 MILES
FROM THE NORTH TO THE SOUTH OF THE WORLD

Written by Peter Gostelow

Travel

Written by Piotr Nogal 

In August 2005 I began my Long Ride Home from Japan. It was a journey that 
covered 30,000 miles and crossed 30 different countries. Three years later I arrived 
back in the UK. 
 My inspiration for such a trip began several years earlier when I fi rst started reading 
about other long distance cyclists. Adventurous stories and evocative photos from 
the likes of Heinz Stucke, Claude Marthaler and Janne Corax fuelled my wan-
derlust. Up until I read about people like this I didn’t believe travelling the World 
on a bicycle was really possible. Backpacking now appeared boring. There was only 
one way to travel so when my English teaching job fi nished in Japan I decided to 
cycle home. 
 My Long Ride Home included cycling some of Asia’s most stunning and 
challenging routes. East Tibet, the Friendship Highway from Lhasa to Kathmandu, 
and also the Karakoram and Pamir Highways in Pakistan and Tajikistan were all 
breathtaking rides. My interest in photography and curiosity in people led me to 
explore the lesser travelled roads whenever possible. India was a different World - 
colourful, chaotic and fascinating, and Iran overwhelmed me with the hospitality of 
its people. Beyond Asia I crossed the deserts of North Africa, before fi nally taking 
a ferry back to Europe. I knew long before I arrived home that my two-wheeled 
adventures would continue with other trips. 
 In August 2009 I will start another major tour - The Big Africa Cycle. I will begin 
in England and ride through southern Europe, then onto west, central and southern 
Africa. Cape Town is the fi nish line, but I’m already thinking where to go from 
there? The Americas beckon, but perhaps I’ll pedal back up the east African coast? 
One thing is certain, my big bicycle adventures are sure to last several more years. 
Hopefully the Brooks B17 will be with me all the way.

On 15 July I left for Prudhoe Bay on 
the north shore of Alaska to begin a 
solo bicycle journey 18,000 miles south 
to Tierra Del Fuego, at the bottom of 
South America. 
 I will travel through the vast Alaskan 
wilderness, into Canada and cross 
into the forests of northern Washing-
ton. From there I will follow the coast 

In my previous trips to remote regions 
of our planet, I travelled by plane and 
it always disturbed me a little. The sud-
den move, travelling around half the 
globe within a few hours confused me; 
it was too fast. Distances were shortened 
and the travel experience was ruined by 
the waiting time before and during the 
fl ight.
 When I came back from my 16-month 
hitchhiking trip through Asia last year, 
it was clear to me that I would go out 
again for a similar experience. Next 
time, though, I would be completely in-
dependent on the road, and do it by bi-
cycle! The idea to travel to Hong Kong 
on my own power germinated quickly. 
A trip halfway around the world is the 
perfect way to understand the dimen-
sions of our planet.
 Central Asia and the ’Stan countries 
I will have to pass through are still a 

down, all the way through the deserts 
of southern Baja, where I will take a 
ferry to the Mexican mainland. I will 
continue to follow the coast south 
through the rainforests of Guatemala, 
El Salvador, Honduras, Nicaragua, 
Costa Rica and Panama. Then comes 
South America: Colombia, Ecuador, 
the endless deserts of Peru, northern 
Chile and then fi nally Argentina. I 
will end in Ushuaia at the bottom of 
the Americas.
 People often ask me why I am doing 
this ride, and I feel that I never really 
have a good answer. But let me share 

white spot on the map. They are at the 
top of my wish list of countries to see, as 
are many others between Germany and 
Hong Kong. Now, as I’m writing this, 
I’m already well on my way.
 With this trip I want to nurture my 
hunger for discovery, combining it with 
a project to help children all over the 
world. Before my departure I got in-
volved with Unicef in Regensburg, my 
hometown in Germany. I am ‘exchang-
ing’ my kilometres into donations. 
Individuals and companies can ‘buy’ 
my kilometres and transfer money to 
Unicef. I don’t get a profi t.
 This is my fi rst experience of long-dis-
tance cycling. I am surprised by the com-
fort of my Brooks B17 Imperial, which I 
fi tted just before the start. There was no 
time for testing the saddle nor to break 
it in. After 1,300 km of riding, I have 
just arrived in Belgrade, Serbia, with a 
smile, a happy heart and a healthy butt. 

For more info visit:
www.noxot.de

with you some of the things that mo-
tivate me, some of the things that I 
value and some of the reasons why I 
believe this journey is important. It’s 
easy to be pessimistic about the state of 
the world right now. We worry about 
war, poverty, the economy and the 
environment. We are unsure of the fu-
ture and crave someone to blame. But 
let’s ask ourselves what we need to do 
to change things. What are the quali-
ties that enrich lives and build value?  
This ride is a reminder of who we are, 
what we are capable of, and the drive 
and determination that will carry us 

through any challenge. This ride is a 
return to perseverance, patience and 
hard work. This ride is a celebration 
of the dreams we can achieve and a 
condemnation of the spirit of entitle-
ment that has caused so many of the 
problems we deal with today. It is a 
reminder of the value in working for 
every mile and ultimately, earning the 
horizon, no matter how distant it may 
seem.
 I am riding to raise awareness for 
the Zambian-based charity Acirfa, 
which provides high-quality bikes to 
the people of Zambia, giving them the 

means to help themselves, rather than 
depend on charity. A bicycle changes 
the life of a Zambian in ways that are 
diffi cult for others to imagine, allowing 
doctors to see more patients, parents 
to make a living and teachers to get to 
school.
 To clear the air and clear your head, 
ride a bike once a week!

For more info visit:
www.earningthehorizon.com
www.abikes.org

Written by David Sacher

FROM GERMANY TO HONG KONG 

www.thebigafricacycle.com
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RAISE £1,8M FOR PARKINSON’S
PLUS A WORLD RECORD
Written by James Bowthorpe

Travel

Well, Bangkok seems nice. Which is 
good because I have been instructed by 
the medical support team not to go any-
where until I can eat the daily require-
ment of 6000+ calories. At the moment 
I am probably on about a third of that. 
My brother Tom, my On The Road 
Support Offi cer (does that sound im-
pressive, or is it too much?), has said he 
will kick my posterior if I leave Bangkok 
before I am properly recovered. I am not 
going anywhere.
 The medical team think I might have 
picked up some sort of protozoa, which 
sounds like it might be a Bryan Ferry 

side project, so I will be dropping off a 
stool sample with a lucky someone soon. 
I actually feel OK most of the time but 
can’t put away the food as I normally can 
(hollow legs). I feel nauseous after eat-
ing and still have pretty bad diarrhoea 
- sorry if that is too much detail, but this 
is cycling verité. The other problem is 
overall weakness and being several kilos 
underweight. I have actually lost about 
15kg. Some of this is probably from de-
hydration, but a lot is muscle wastage. 
My legs got bigger until somewhere 
around Delhi and have been shrinking 
ever since. I had discovered a new mus-

cle on the side of my thighs, which was 
interesting, but it has now disappeared.
 A lot of people are asking me how 
this is affecting the world-record at-
tempt. Had I continued at the same 
pace and not fallen ill, I could have 
broken the record by about two weeks. 
I consider this to be near the minimum 
that I’d like to break it by; it would be 
ungentlemanly to break the record by a 
day or so and I hope it doesn’t come to 
that. With this enforced break, I will be 
looking to possibly increase the mileage, 
especially on easier stretches, and will 
try to do the 1,300 miles to Singapore 

in 10 days, rather than the original 11. 
I think the hardest parts are behind me 
now, even though I have chosen a more 
mountainous route for the North Amer-
ican section to make up for skipping 
Pakistan. In my mind, Australia, New 
Zealand, North America, the Iberian 
Peninsula and France are all milk and 
honey, where my demi-Phelps diet will 
be easy to come by. The language barrier 
will also, – claro, bien sûr (is that right?) 
- disappear.
 To cut to the chase and answer the 
question, I will do everything I can to 
break the record by as many days as 

possible. I have always said that the 
speed and endurance of my challenge 
directly refl ects the urgency of proper 
funding for the research charity that I 
volunteer for. This is ever present in my 
mind; the current lapse just makes it a 
bit more interesting.

For more info visit:
www.globecycle.org

THIS IS NOT FOR CHARITY:
18,000 MILES AROUND THE GLOBE
Written by Julian Sayarer

This summer I embarked on an 18,000-
mile journey riding a Brooks Saddle. All 
being well, I will return home in the 
winter, with a new world record for cir-
cumnavigation of the world by bicycle. 
In six months I will travel across Europe, 
through Russia and the Caucasus, and 
into the desert of northwest China. I 
will ride through Thailand during mon-
soon, ride up and down the hills of New 
Zealand, and then pedal through the 
United States, from the Pacifi c coast 
to the Appalachian foothills. I’m doing 
this for the joy of cycling and adventure, 
but also to reclaim the world record 
from organisations that I do not believe 
share a thought for that joy.
 I grew up in a village. At least it used 
to be a village, but then it got a super-

market, then housing estates, and then 
a large road bypassing the whole place, 
and by the time that was completed it 
had lost pretty much everything else. It’s 
a town full of good people but empty of 
opportunities, and without opportuni-
ties good people can go wrong. It’s the 
sort of town where the better half has 
no idea how bad things are for the worse 
half, the sort of town that London’s 
estate agents are paid to gloss over when 
they offer their depictions of reality, the 
sort of town that politicians either do 
not know or do not care exists, and the 
sort of town that, sadly, I don’t believe is 
unique in modern Britain.
 I always rode a bicycle, and I always 
loved that bicycle... I rode it near to 
my house, then I rode it away from my 
house, into the countryside, and once I 
had hit the countryside, my only ambi-
tion was to go further and further. I rode 
my bicycle to the disused quarry where I 
played with my brother, to my grandpar-

ents’ house 10 miles away, to school, and 
to the restaurants in which I worked as 
a teenager. Eventually I was riding into 
neighbouring counties, on trips of 40, 
50, 60, up to 100 miles, at average speeds 
of 20 mph. Occasionally I went too far, 
and a couple of times my mother had 
to drive out and collect me, exhausted, 
from roadsides some distance away. I 
always loved it, even then. I loved the 
independence, the adventure, the chal-
lenge. I’ve loved it since long before I 
thought about putting it into words.
 This trip is not for charity. It will not 
grin for adverts and grimace for a fi lm 
crew, it will not be narrated by a mono-
tone harbinger of doom. It will not be a 
slice of human spirit to be purchased by 
banks, investment funds and telephone 
companies, in order that they can claim 
to have the human concerns their busi-
nesses work actively against. It will not 
be a media and marketing carnival that 
encourages everyone to smile. 

 This trip is against myths that the 
next adventure is the car that you buy, 
that sophistication is a phone, and that 
charisma comes as a mist of scented 
oxides in an aluminium can that you 
spray into your armpit. It is against a 
perverse media establishment teaching 
people to fear and dislike one another as 
part of business strategies that will sell 
more papers and attract more view-
ers. It is against a daily loss of human-
ity in return for a monthly donation 
to a faraway cause that buys back your 
soul. Our society depends on our sense 
of community and our interaction as 
human beings. Where a society forgoes 
such experiences it is only undermining 
itself and its future. 
 Our politicians must remember, or 
must be made to remember, whose 
interests they are charged to represent, 
and they must represent them with 
vigour and action rather than merely 
lip service. The corporations that pros-

per from our society must pay both 
respect and tax to the society that un-
derpins their prosperity. The backbone 
of our community - the small shops, 
family businesses, restaurants, cafes and 
local pubs - must be protected, for it is 
through these institutions that a society 
fi nds its character and its voice.
 I suggest, fi nally, that society should 
cycle. I do not know if I can make a dif-
ference, I doubt that I alone can stop 
The Downfall, but I can at least retrieve 
the Bicycle from it. Too much ugliness 
is committed in this world from behind 
masks of cunning marketing or outright 
deceit. For me, the bicycle is a thing too 
beautiful to meet such a fate, and it is 
not for charity that I seek its rescue.

This article is an excerpt from Julian
Sayerer’s manifesto, which you
can fi nd in its original version at 
www.thisisnotforcharity.com
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Events

EUROPEAN CYCLE MESSENGER 
CHAMPIONSHIPS, BERLIN
Written by Bregan Faika

We are primarily a group of current and 
former bike messengers, but welcome all 
good-natured, socially aware urban 
cyclists to participate in our events.
 We share no common political 
ideology, instead we share values that 
defi ne us as a distinct social group; natu-
rally beginning with our shared love of 
the bicycle.
 We believe in equality; we do not dif-
ferentiate between sex, race, nationality, 
gear ratios, or riding ability. Men and 
women race together.
We believe in sustainability. We sup-
port products and manufacturers based 
on product reliability and longevity 

Brooks is a proud sponsor of the Eu-
ropean Cycle Messenger Champi-
onship (ECMC), the North Ameri-
can Cycle Courier Championship 
(NACCC) and the Cycle Messenger 
World Championship (CMWC). At 
the ECMC in Berlin, we were able 
to appreciate at fi rst hand the social 
and cultural benefi ts of such events, 
where competition comes second to 
fun and friendship, where older peo-

(followed of course by aesthetics, if 
money permits).
 We love to push the physical and 
mental limitations of our bodies. We 
believe in the inherent health benefi ts 
of cycling frequently, and assist others 
in adopting the lifestyle of the urban 
cyclist by openly sharing our expertise.
 We champion the superiority of the 
bicycle as the all-around fastest form of 
urban transportation.
 We question the necessity of a sub-
stantial portion of inner-city auto traffi c, 
but are realistic and strive to promote 
balance. We are not bike fascists. Many 
of us have mothers, friends, children 

ple race and socialise with younger 
generations, and where the bicycle 
unites people of different languages in 
an atmosphere of community without 
boundaries. Our limited-edition ‘Bar-
bican’ Shoulder Bag imprinted with 
the logos of these events is a state-
ment of how much we care for this 
community, and Brooks will continue 
to be involved in the cycle messenger 
championships in the future.

and loved ones who are non-cyclists or 
need motorised transport for a variety of 
legitimate reasons.
 We rejoice in the possibilities that 
exist for emissions-free motorised trans-
port. We believe a revolution in urban 
transportation is self-evident and well 
underway. We believe the bicycle is a 
central feature of responsible modern 
urban planning.
 We rage at the senseless deaths result-
ing from the opening of car doors before 
checking for cyclists, and we mourn 
every victim of road rage. We strive to 
promote understanding between all 
road-users.

 We are proud that our home, Berlin, is 
a world leader in cycling policy and home 
to hundreds of thousands of daily bicycle 
commuters, bike paths and bike racks.
 We believe the increasing worldwide 
phenomenon of urban cycling began 
with the example set by the bike mes-
senger. We view this phenomenon as 
a fundamental shift in consciousness 
that will continue to grow and increas-
ingly affect society in a positive way, 
not only improving urban transporta-
tion policy, but also environmental and 
health policy.
 Auf zwei rädern bleibt man jung!
 We are proud to host the Euro-

pean Cycle Messenger Championship 
(ECMC) in our hometown of Berlin to 
showcase our commitment to the inter-
national bike-messenger community, 
our love of the bicycle and the lifestyle 
that develops from its daily use, and to 
simply spread the word that riding around 
the city with your friends or alone is 
fun.
 We welcome you to join us in cel-
ebrating the culture of the urban cyclist, 
chiefl y its progenitor and most expert 
adherent, the bike messenger!
Hooray for bike messengers! Viva the 
bike-friendly city!

www.ecmc2009.com

BROOKS’ MESSAGE
FOR THE
MESSENGERS
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Available online or at your nearest stockist

CYCLE BAGS
BROOKS

BARBICAN
SHOULDER
BAG

Ted, London, England
photographed on his 1956 Holdsworth Zephyr
Read more riders’ comments
on Brooks Cycle Bags at:
www.brooksengland.com

“IN TUNE
WITH
THE BROOKS
HERITAGE”
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Events

FROM THE SHOREDITCH
INVITATIONAL TO THE EUROPEAN
BIKE POLO CHAMPIONSHIPS
Written by Roxy Erickson

Telling 90 bike polo players they have to 
be at the court at 8.30am is not a great 
way to make friends. So the morning 
of the Shoreditch Invitational, while I 
loaded the van up with prizes, water and 
extra mallets and made my way down 
to the court, I was feeling a bit anxious 
about when players were actually going 
to show up. As we turned the last cor-
ner, a huge grin broke across my face. 
Nearly 100 polo players were already 
hanging out, warming up, laughing and 
chatting, all anticipating the day ahead. 
It was only 8am, and as it turned out, I 
was the one who was late. 
 The Shoreditch Invitational was a 
huge success. It brought together Ger-
man, French, English, grass and hard-
court polo players alike for the fi rst 

time ever. It was the largest hard-court 
tournament in Europe and, thanks to 
great participants, great volunteers, and 
absolutely fantastic weather, it was a day 
to remember and one that is still often 
mentioned.
 The feeling of arriving at the court 
that morning is one I have been holding 
onto while planning the fi rst European 
Hardcourt Bike Polo Championships 
(EHBPC), which will take place in 
London on 1st and 2nd August. Bigger, 
better and hopefully brighter, I hope it 
will be the tournament that shapes the 
way for future events across Europe. 
 With such a new incarnation of a 
sport, it is a bit like inventing the wheel. 
Until a tournament like Shoreditch 
happens you’re not quite sure how it’s 

supposed to work. It is exciting to be 
at the ground level of a trend that is 
spreading like wildfi re. However, the 
level of commitment needed is intense 
and as we are all volunteers, it’s only our 
dedication to the sport that makes these 
incredible days happen.
 Bike polo has certainly earned its 
popularity in London, with the commu-
nity pushing it forward, increasing the 
amount of players, venues and interest 
through the press and word of mouth. 
London was the fi rst city in the world to 
form a Hardcourt Bike Polo League and 
has certainly earned its stripes as a lead-
er in the world of bike polo. London’s 
polo community is not unique in its 
dedication, though. Polo players across 
the globe support and talk to each other, 

and get organised thanks to the help of 
communities in other countries. Teams 
travelling continents to play will always 
be given a place to stay, a tour of the 
city and as much polo as they can take. 
Through tournaments like Shoreditch 
we have been able to make connections 
and friendships across Europe and push 
the level of polo play at the same time.
With the European Championships 
being hosted in London, the com-
munity here has a chance to share its 
hospitality, multiple courts and belief in 
the future of the sport with more coun-
tries than ever before. Several cities in 
Spain, Sweden, Italy, Portugal, Scotland 
and Ireland have registered to compete 
against the regulars from England, Ger-
many and France in what will be another 

fi rst for London. 
 I am excited, motivated, and hugely 
honoured to be bringing these players 
together. On 1st August I’m sure I will 
wake up with the same butterfl ies in my 
stomach. But as I steer my bike onto 
the courts and see 120 players ready 
to compete for the title of European 
Champions, I know that I will be among 
new and old friends all as excited as I am 
to be part of something so memorable.

For more info visit:
www.ehbpc.org

We have great pleasure in launching our 
new coloured saddles to celebrate the 
events we sponsor. We wish to thank 
the designers of the logos imprinted 
on the saddles, who have allowed us to 
produce these limited-edition models. 
We have chosen the Team Pro to rep-
resent the bike messenger events, as this 
saddle is stiffer and the most durable of 
our range. The Swift is more in line with 
the needs of a polo player, being slightly 
more elastic and allowing greater thigh 
movement. The six models are avail-
able in a limited batch of just 250. Each 
saddle is numbered and comes in special 
packaging.

The logos are designed by:
- Thomas Haase for the blue
 ECMC Team Pro
- Greg Ugalde for the red
 NACCC Team Pro
- Honma Yuichi for the white
 CMWC Team Pro
- Diego Mena for the blue
 EHBPC Swift
- Garrett Esperum for the mustard
 NAHBPC Swift
- Eleanor Grosh for the red
 HBPWC Swift

SWIFT AND TEAM PRO
LIMITED EDITIONS
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THE FIRST HARDCOURT
BIKE POLO
WORLD CHAMPIONSHIPS
Written by Montana Norvell

The fi rst-ever independent World 
Championships for hardcourt bicycle 
polo (HBPWC) will take place in Phila-
delphia in September, and even though 
I’m one of the primary organisers, I’m 
still not entirely sure I believe that it’s 
happening.
 I’m certain that, in 2004, if anyone 
tried to tell me my city would be hosting 
a credible, widely attended, well-funded 
Worlds for bike polo in fi ve years, I’d 
have laughed myself right off my bar-
stool. In the summer of 2004 it was a lot 
of work just to get enough players for a 
few pick-up games every week. Inviting 
acquaintances and strangers to play bi-
cycle polo would reliably get a response 
akin to having loudly passed gas: uproar-
ious laughter tempered with confusion 
and scorn.
 Hardly anyone had their own equip-
ment, and each month or so I would 
build a new batch of heavy wooden mal-
lets to bring to the court on Wednesday 
night to trick another few of my friends 
into playing a game or two. The few 
mallets that hadn’t snapped in half 
(we usually broke a couple each night) 
would eventually wear down to a point 
on each end, and back to the hardware 
store I’d go. Five years later, we’re 
having our mallets injection-moulded, 
or turning them in a machine shop.
 If memory serves me right, we didn’t 
even own a set of cones fi ve years ago. I 
think it wasn’t until the summer of 2004 
that it occurred to one of us in Philly to 
actually buy a decent set, or at least keep 
track of the few that we’d occasionally 
lift from construction sites. Most nights 
we’d just pile up rocks or beer cans or 
messenger bags to mark the goals. Five 
years later, players all over the world are 
debating the dimensions of the nets that 
we build for each new tournament.
 In 2004, Philadelphia was one of the 
only cities outside the Pacifi c northwest 

In the 1920s the Brooks catalogues 
carried a number of illustrations de-
signed by Frank Patterson, renowned 
in Britain at that time as the ‘cycling 
artist’. Patterson created thousands of 
drawings of cyclists and motorcyclists 
for Cycling, The Motor and The Light 
Car magazines. One of our favourite 
Patterson drawings, featuring a man 
cycling on top of the globe, was pub-
lished on page fi ve of the 1923 Brooks 
catalogue.
 We have reinterpreted this drawing 
with a bike polo player to create a logo 
for the Mandarin Swift, a limited-edi-
tion saddle promoting the bike polo 
championships we are sponsoring. The 
profi ts from this saddle will be used to 

with a regular polo game. This summer, 
Shanghai and Bangkok started clubs. 
In 2004, I was one of the only players 
I knew with a dedicated bike built for 
polo, cobbled together with worn-out 
bits from the bike shops I worked at. 
Five years later, major companies are 
selling bikes and parts manufactured 
especially for our sport.
 Lately I’ve started to get the feel-
ing that bike polo is outgrowing its old 
players, and I’m proud of that. At each 
tournament I meet new players from 
cities across the world whose talent 
pushes us all to constantly elevate the 
game. Like most sports that Americans 
‘invent’ (baseball, mountain biking, 
skateboarding), hardcourt bike polo 
will probably soon be dominated by 
players in places like Japan, France and 
Australia, and I can hardly wait to see 
it happen. That polo will keep growing 
is inevitable; all that’s left is to manage 
that growth.
 In the next couple of years, we will 
have more players who want to attend 
big tournaments like the World Cham-
pionships than any one city or organiser 
will be able to accommodate. To keep 
our biggest competitions representative 
we’ll need a series of qualifying tour-
naments leading up to major regional 
events where teams compete for the 
chance to attend the Worlds. To ensure 
fairness, all of those games all over the 
world will need to be played by the same 
rulebook. The sport needs a unifying 
governing body, and creating it will be 
no mean feat.
 Our biggest challenge will be formalis-
ing all these new rules and standardising 
the equipment without losing the spirit 
of fun that made riding a broken bike, 
chasing a tattered ball around a dimly 
lit schoolyard, seem like the best way to 
spend a Wednesday night.

fi nance the fl ights of four teams from 
Europe and North America travel-
ling to compete in the fi rst Hardcourt 
Bike Polo World Championships in 
Philadelphia. 
 At Brooks we like bike polo be-
cause having fun is as important as 
the score. We have therefore offered 
to present a Talent & Style Award at 
both the European and North Ameri-
can Championships. This award will 
support the participation of the two 
teams who give the best entertain-
ment during the tournament, and who 
best embody the spirit of fair play and 
sportsmanship.

BROOKS TALENT
& STYLE AWARDS

For more info visit: 
www.hardcourtbicyclepolofederation.com
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THE TWEED RUN
LONDON, JANUARY 2009

Events

(continues from page 1) 
A wave of a tweed fl ag from the head 
tailor at H Huntsman & Sons, and we’re 
off. We’re an awesome sight to behold. 
Several hundred riders in our tweed 
fi nery, rolling down Regent Street on 
a Saturday afternoon. I’ve rarely had 
this much fun fi ltering through traffi c 
as our attire brings smiles to motorists 
and pedestrians alike. The smiles are 
returned with polite doffs of the cap.
 The Tweed Run route takes us through 
central London across Piccadilly Circus, 
through Hyde Park, past Buckingham 
Palace, across Tower Bridge, through 
The City and ends at the Bethnal Green 
Working Men’s Club for a well-deserved 
gin and tonic. Along the way, there are 
prizes, of course. Best moustache, best 
classic bicycle (a beautiful 1908 Lea-
Francis, since you asked) and awards for 
most dapper chap and most elegant lady. 
But the best part of the day is socialising 
with friends old and new. All-in-all, a 
most enjoyable (and certainly memo-
rable) day.
 Our little jaunt has spawned a host of 
imitators worldwide, from San Francisco 
to Sydney, Chicago to Paris, and an 
offi cial stateside Tweed Run in New 
York in October 2009. The next London 
Tweed Run will happen in March 2010, 
which leaves you just enough time to 
contact your tailor.

For more info visit:
www.tweedrun.com

Written by Ted Young-Ing, organizer of the Tweed Run

THE BROOKS PICNIC TOUR

A few weeks ago a select group of 
individuals received a very special in-
vite. We were the very fi rst guest rid-
ers to be invited on the annual Brooks 
Picnic Tour. For anyone who has a 
passion for bike parts, vintage dress, 
machinery or history, this invitation is 
a dream come true. Arriving at Euston 
station in London, the tiredness from 
the early start soon evaporated into 
excitement as I joined my fellow in-
vitees. Bikes were wrapped and placed 
in a van which would rendezvous with 
us in Birmingham. 
 When we arrived we were met by 
the organisers, who were dressed in 
1940s- and 1950s-style cycling wear. 
The fi rst leg of the journey was a sce-
nic route along picturesque canals, ap-
proximately fi ve miles from the centre 
of Birmingham to Smethwick, home 
of the Brooks Works. Upon arrival we 
were settled into a lovely room and 
tucked into sandwiches, homemade 
cupcakes and a pot of tea.
 My favourite part of the tour was 
defi nitely the Brooks workers them-
selves; each is a master at their post, 
and they explained to us the vari-
ous stages of the process of making a 

leather saddle. Some of them are total 
characters! It’s exactly that passion 
and dedication that I hoped for and I 
was not disappointed.
 The end of the tour saw us back in 
the room where we started, but this 
time there was a Brooks goodie bag 
for each of us, comprising water, fruit, 
chocolate and a homemade fl apjack 

wrapped in greaseproof paper with a 
Brooks seal. 
 The organisers had warned us that 
while the fi rst part of the ride was easy, 
we would have to earn our picnic on 
the fi nal third of the journey through 
the rolling Lickey Hills. I confess it 
was not a ride for beginners! Properly 
working gears and brakes are a must. 

However, the hills were the right 
combination of challenging ups and 
speedy downs and the organisers were 
really good at ensuring that everyone 
stayed together.
 Satisfi ed and accomplished, we 
walked through the doors into Black-
well Court, the former house of the 
Brooks family. The rain made sitting 

on the lawn impossible but the front 
room, being mostly windowed and 
with hot soup waiting, was a warm and 
welcome compromise!

Brooks will organise this exclusive event 
again in spring 2010. Check our website 
for details.

Written by Jacqui Shannon
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BIKES OF DISTINCTION:
LUIGINO, FRANZ JOSEF & SISSY

Many years ago when we wanted to 
launch an advertising campaign for 
Brooks, I met with Jeroen, a PR guy 
in Amsterdam. At that time we were 
solely manufacturing saddles and 
Jeroen said: “It won’t be easy. Saddles 
are not something people are particu-
larly proud of talking about. It’s not 
the kind of thing you chat about at the 
pub over a beer. It’s not like priding 
yourself on a new BMW!” He might 
have been right then, but things are 
changing fast. Being proud of a beauti-

ful bike and its components is not an 
exclusive topic for the road-bike nerds 
with shaved legs anymore. 
 I believe that bicycles make a state-
ment about who you are and what you 
care about. Whether you cycle princi-
pally to stay fi t, to help the environ-
ment, to get to work faster than by 
car or simply because you like it, you 
will no doubt appreciate more than 
one benefi t of a good bike. Personally 
I also care about the beauty of it. I 
believe a bicycle, more than any other 

object, has real character and can re-
veal something about its owner. It is 
one of the few objects you can really 
tailor as you wish - you can choose the 
frame, the colours, and mix and match 
dozens of components and accessories, 
putting them together in your own 
unique way.
 Should you not have the skill or 
time to do it yourself, any number 
of passionate frame-builders and bi-
cycle manufacturers will help you out. 
Many run local or niche businesses. 

We would like more people to get to 
know about their unique bikes. The 
love and attention to detail that goes 
into making them goes beyond the 
search for the perfect form and func-
tion. This is why some of these bikes 
have such distinctive names. If you are 
Austrian you might have seen a Franz 
Josef or a Sissy before, and if you are 
Swedish, a Skeppshult Z Bike (oppo-
site, bottom right); but probably not 
vice versa. This is the reason why we 
have dedicated a section of the Brooks 

website to these machines - Bikes of 
Distinction. Pictured here is a small 
taster of the online archive we are 
building.
 Eventually I will meet Jeroen again 
and spend some time - over a few beers 
- talking about my new Brompton or 
the Paul Smith Mercian we have at the 
Brooks offi ce. It’ll be much more fun 
than chatting about his old Cadillac.

www.pegoretticicli.com
www.kraftstoff-bikes.com

Written by Andrea Meneghelli
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THE MONOCYCLE
EXPERIMENT 

Ever since I fi rst rode a bike without 
stabilisers I have been fascinated by 
human propulsion. Over the years, the 
myth of the monocycle has become 
an equal obsession. Since the 1860s 
many patents have been fi led in the 
monocycle’s name, and today there 
are even rumours of a production 
model in China, but there is nothing 
currently available to buy. So seeing 
as I couldn’t get hold of a monocycle, 
I made my own. The attraction of 
this project was venturing into the 

Roadster bicycles were built in large 
numbers by English manufacturers un-
til the end of the 1960s. Famous models 
such as the Humber, Rudge-Whitworth, 
Phillips, Triumph and the aristocratic 
Sunbeam were all eventually absorbed 
into Raleigh Industries. The twist in this 
tale is that when Raleigh ceased Road-
ster production in England in the 1980s, 
to fulfi l orders it had to turn to Pashley, 
who had been quietly producing Road-
sters since 1926. Today, Pashley con-
tinues to hand-build these traditional 
bicycles in its factory in Stratford-upon-
Avon.
 The imposing Pashley Roadster, 
dubbed the ‘King of the Road’, is a 
long-standing classic. Equipped with 
28in wheels of the traditional ‘English’ 

Skeppshultcykeln is the only bicycle 
builder producing frames left in Swe-
den. Our company has a long tradition 
in manufacturing traditional Swedish 
bicycles and we still make all our steel 
frames in house. At the end of the 1990s 
we wanted to experiment with some-
thing completely new, so we contacted 
the renowned Swedish designer Björn 
Dahlström, and he created the Z Bike. 
It was quickly awarded the Utmärkt 
Svensk Form (Excellent Swedish De-
sign) mark. In just 10 years, this bicycle 
has become a modern classic. In 2009, 
the Centre National des Arts Plastiques 
in France bought a Z Bike to display in 
its museum. In 2010 we will produce a 
new series of the Z Bike in midnight-
blue metallic.

For more information visit
www.skeppshult.se

unknown. I am not suggesting for a 
moment that a functioning human-
powered monocycle could ever be an 
improvement on the modern bicycle. 
Instead its value comes from the dis-
course and ideas generated as a result 
of building this prototype.
 ‘Monowheel’ commissioned by Issey 
Miyake for the XXIst Century Man 
exhibition at 21_21 Design Sight, 
Tokyo. Now in a private collection.

size (635mm), and authentic 68-degree 
frame angles, its long wheelbase ensures 
a comparatively smooth ride on the 
roughest of surfaces. Originally intend-
ed for use on cobblestones and rough 
tracks, Roadsters have always been built 
with solidity and durability foremost in 
design and construction. 
 Developed from the Humber dia-
mond frames of the late 19th century, 
the Roadster bicycle became popular 
among the gentry of Edwardian Eng-
land, and was used as everyday transport 
for the masses after WWI. It was the 
favoured steed for local policemen until 
the 1970s. As roads have improved and 
the car has taken over as the working-
man’s carriage in the Western world, the 
Roadster is still ubiquitous in developing 
countries where the large wheels and 
high bottom bracket make pot-holed, 
unmade roads and tracks more passable. 
Pashley has supplied many hundreds of 
bikes to UNICEF for aid work in Africa.

Ben Wilson is a 3D industrial designer 
working with mass-produced products 
and one-off handmade commissions. He 
studied in Manchester before completing 
a postgraduate degree in product design at 
the Royal College of Art. He works on 
projects for many major brands from his 
East London studio, and his designs have 
been extensively published and exhibited 
worldwide.

For more information visit
www.benwilsondesign.co.uk

BRITISH TRADITION
& SWEDISH INNOVATION

Written by Ben Wilson

Written by Chlöe Williams Written by PeO Helge 

For more information visit
www.pashley.co.uk
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STYLE ON 
THE MOVE

BROOKS BAGS
FOR CYCLE & MOTOR

Most cycle bags available nowadays are 
very functional. Some have more per-
sonality than others, some are nicely 
designed, but many are terribly boring. 
At Brooks, quality is a given, but we 
also care deeply about the style of our 
products, in honour of our long tradi-
tion in manufacturing cycle bags - our 
earliest designs date back as far as 1890. 
Brooks stopped making cycle bags in 
the late 1960s, but by then many of 
our designs had become classics. We 
recently reproduced a few period saddle 
bags, but we also want to re-establish 
the Brooks reputation for expertise by 
producing new cycle bags. Some recent 
models have been inspired by old pat-

ents; others, and more in the pipeline, 
are contemporary designs. Quality and 
function are foremost, but for Brooks, 
style is paramount and we believe the 
design of our cycle bags will become as 
timeless as our leather saddles. Over the 
next few pages are interviews and por-
traits of our customers and friends using 
our products, although we agree with Sir 
Francis Bacon when he said: “The best 
part of beauty is that which no picture 
can express.”

Photos by
Stephan Braun in Munich
www.braunphotography.de
Roxy Erickson in London
www.roxyerickson.com

Cyclists from all walks of life have 
been using Brooks Bags for the last few 
months. Here is what they have to say 
about them.

“I carry ‘stuff’ on a daily basis but I like 
to look good when I do it. Actually the 
more you put in a Barbican bag, they 
better it looks, and the more you ap-
preciate the micro adjustment on the 
shoulder strap. The leather pads which 
come into contact with your back re-
mind me of a bespoke detail that you 
would devise with your favourite tailor 
- occasionally others might see it but es-
sentially it’s there to make your life that 
much more comfortable and luxurious. 
Having a bag that performs as well as it 
looks is a win-win situation for me.”

Gerald Francis, UK

“I use my Barbican for almost every-
thing, and have carried many differ-
ent things in it - my laptop, spices and 
champagne, for example. I should 
explain that I’m a chef. I wear my Bar-
bican when I drive my motorbike but I 
also take it with me when I go out in 
the car. I love it because it allows me to 
dream that I’ve travelled back 40 years. 
I’m a person who loves the special things 
not everybody has. And the Barbican is 
one of those things.”

Andi Schweiger, Germany

Written by Andrea Meneghelli
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A SPACE MIRACLE

“Primarily I use my Barbican when 
I ride my bike. It is a space miracle. 
Everything fi ts in it, whether it’s 
sportswear, towels for the beach 
or shopping - even if I buy lots of 
vegetables and fruit at the market there 
is still room in the bag. The outside 
zipper pocket is very convenient for 
keeping important things. I always 
store my cellphone, money and keys 
there.”
Dirk Kaprad, Germany

AS AN OFFICE BAG

“I have four bags, which I match with 
my outfi t. I like to wear the Barbican 
when I’m cycling because it fi ts nicely 
around my waist. After a while, the 
leather on the shoulder strap becomes 
soft and comfortable. I don’t ride my 
bike that often, but I still carry the 

Barbican just to walk around the city. 
I like the inside and side pockets best 
because I mostly use it as an offi ce 
bag.”
Luc van Acker, Belgium

TOUGH AND
INDESTRUCTIBLE

“I don’t need many words to describe 
why I love my Barbican - it is very 
tough and almost indestructible, has a 
unique nostalgic design and is perfect 
for carrying a laptop. It is also great for 
doing the grocery shopping.”
Andrea Bürkle, Germany

RIDING
MY TALLBIKE

“I’m a 23-year-old artist from London. 
I’ve been making strange bicycles for 
a few years now and there is nothing I 

love doing more. Bicycles and art are 
passions of mine and it’s nice to fi nd 
a way to combine them. I welded to-
gether my Tallbike from a couple of 
scrapped bikes. It’s good fun to ride 
around London. I think Brooks saddles 
are cool, and my girlfriend’s bum looks 
great sitting on one! The Barbican bag 
is great – I can fi t my angle grinder in 
it as well as many other tools.”
Max Knight, UK

ON MY BIKE
OR ON MY VESPA

“I always use my Barbican when I ride 
my bike to my studio. The bag is huge 
but when I fi x the waist belt I don’t 
even feel it because it perfectly adapts 
to my body. Everything gently fi ts into 
the bag: my case book, my laptop and 
my writing case. I put my cellphone in 
the little side bag with the zipper. The 
bag is very functional and enormously 

convenient. Honestly, I have to say 
that I wear the Barbican even if I’m 
not using my bike or my Vespa but am 
on foot. Because everything fi ts inside, 
it is my lovely indispensable compan-
ion.”
Konrad Taukert, Germany

HARD WEARING 
& GOOD LOOKING

“I fi rst came across Brooks when my 
wife and I decided to do a grand tour 
of South America by bike. We knew 
that we’d be going along some pretty 
rough roads, heavily loaded and miles 
away from the closest local bike shop, 
so we put our own bikes together. We 
spent a lot of time planning and try-
ing to get the most appropriate com-
ponents – stuff that was reliable and 
that we had some chance of fi xing 
or replacing in the smallest Bolivian 
pueblo. When it came to the saddles, 

it seemed that Brooks was the only 
option. The saddles are tough as well 
as comfortable, and the only thing I’d 
want to be sitting on for that length of 
time. Other cyclists we met had prob-
lems with their gel or padded saddles, 
but we rode from Ushuaia to Cusco 
without chafi ng or blisters. In London, 
daily cycling is mainly restricted to the 
commute to work but all the Brooks 
products work just as well. They’re 
comfortable, practical, hard-wearing 
and - most importantly in London 
- good-looking! The Millbrook and 
Barbican bags have both received a lot 
of attention, especially the handlebar 
bag: people stop me to touch it to see 
if it’s real. Seriously, this has happened 
to me three or four times now.”
Tom Marriage, UK
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IN TUNE
WITH THE BROOKS
HERITAGE

“I bike pretty much everywhere I go - I 
can’t remember the last time I used the 
tube. I like Brooks stuff because it always 
looks great. The bike I’m riding in these 
photos is my 1952 Holdsworth Zephyr - 
an old English track bike - and of course 
I bought a Brooks saddle for it. When 
the Barbican bags came out I thought, 
‘I gotta get one of those!’ It’s a modern 
design that’s really in tune with the 
Brooks heritage. It looks cool without 
being too fussy or technical. And, like 
a saddle, the leather takes a while to 
wear in. It doesn’t have quite enough 
functionality to be my everyday bag . for 
that, I use a courier bag . but I keep my 
Barbican as my second ‘dressy’ option. 
I use it when I need to go somewhere 
and don’t want to look like such a scrub 
when I arrive. It comes to a lot of client 
meetings with me, and because it’s so 
well padded, it has also become my 
default laptop bag. I love it.”
Ted Young-Ing, Canada

SMART ENOUGH

“I am a partner in an events company. 
Our clients are people who are accus-
tomed to the very best and expect qual-
ity. That’s something I can relate to. I 
chose a Brooks Professional for my Mer-
cian because of its legendary lifespan. I 
kept meeting people who’d had their 
saddle for 20, 30 even 40 years and who 
swore that it was the most comfortable 
saddle they had ever owned. It doesn’t 
hurt that Brooks is a quintessentially 
English brand that compliments the 
heritage aesthetic of my Mercian. The 
Barbican bag fi lled a gap in my accessory 
collection - it’s smart enough to take 
into meetings and, thanks to the strap-
ping system, I can ride with it. When a 
very fashion-conscious non-cycling cli-
ent commented on how much he liked 
my bag, I knew I had chosen wisely!”
Jacqui Shannon, Canada

BRICK LANE
PANNIERS
ON MY KRONAN

“I am the co-founder, along with Kirsty 
McDougall, of Dashing Tweeds, which 
is a weave-based design, clothing and 
fabric label. Dashing Tweeds came 
about because I was unable to fi nd the 
type of fabrics and clothes I wanted to 
wear while cycling around London on 
my way to meetings and photoshoots. 
We have designed urban tweeds to fi t 
with the colours of London and created 
a refl ective tweed we call Lumatwill. 
A major part of the business is selling 
suit lengths of cloth to tailors around 
London, from Savile Row to The City. 
By far the best way to get around is by 
bike. I love my Kronan. Every morning 
I carry my four-year-old son and six-
year-old daughter to school. Hector sits 
on the back and Amelia on a crossbar 
seat. Their homework fi ts perfectly in 
the Barbican bag and the straps stop it 
swinging around while cycling with a 
heavy load. On a typical day I change 
from my more colourful school-run 
tweed cycle outfi t to one that looks 
more elegant in the West End. I detach 
the rear kid’s seat and the Brick Lane 
panniers fi t quickly and securely to 
the back of the bike. I can fi t enough 
tweed for over four suits in them and 
then with the shoulder bag containing 
a camera and a sample bunch, I head off 
to town.”
Guy Hills, UK

FIXED TO MY RACK

“My Brick Lane is permanently fi xed to 
my bike rack and is always on standby. I 
ride my bike daily. Having panniers at 
the back is perfect for me to balance the 
weight across my bike because my little 
daughter sits in front in her child seat. 
The Brick Lane has enough room for all 
the toys I need to take with me when 
we go to the playground and there’s still 
space to buy some food on the way. Be-
cause it is in heavy use, it doesn’t look 

new anymore. But I like the used look 
better and the bag has got softer, which 
I like too. I really love my Brick Lane 
and it won’t be coming off my bike rack 
anytime soon.”
Gisela Strehler, Germany

PROTECT
THE ENVIRONMENT

“Cycling gives me the chance to get 
away on my own. It brings me indepen-
dence and allows me the freedom I need 
after a busy day. Having the opportunity 
to leave the house with no real objec-
tive is a fabulous thing and meeting up 
with friends couldn’t be easier. I’m quite 
a sociable person, so the more chance I 
have to see my friends on a regular basis, 
the more I can deal with the pressures 
of living in the city. The Brooks cycle 
bags let me carry as little or as much as I 
need. As my job varies from day to day, 
unpredictability is one of the major is-
sues I have to contend with, and the 
Brooks products help as they are versa-
tile and tough. The panniers offer huge 
assistance as they fold away neatly, and 
are not overbearing or unstable when 
full. The basket is great for day-to-day 
life and the Camden shopping bag is 
stylish, fl exible and practical, and also 
helps protect the environment, which I 
am passionate about. When I am rush-
ing around on my bike, comfort is key. 
The Brooks saddle fi ts perfectly and will 
only get better with age.”
Gwyn Ellis, England 
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BROOKS CYCLE BAGS:
120 YEARS
AND COUNTING...

A great part of the 1890 Brooks cata-
logue was dedicated to cycle bags and 
other accessories, including handle-
bar touring bags, frame Gladstones, 
knapsacks, camera cases and tool 
bags. The range grew over the next 
three decades, with bags for motorcy-
clists introduced in the early 1900s. 
In the 1920s, Brooks even produced 
tea cases for cyclists going on a pic-
nic! The cycle bag division eventu-

ally expanded into general travel lug-
gage and became a separate company, 
Antler, which is still in business today. 
Cycle bags continued to be manufac-
tured under the Brooks label until the 
1960s, but the range shrank to just 
saddle bags and holdalls, such as the 
recently revamped Glenbrook and 
Millbrook.
 Today, the easy route for Brooks 
would be to reproduce the outstand-

ing designs of our original products, 
but we want to innovate, as our pre-
decessors did. Inspired by past mod-
els, we have recently introduced the 
Brick Lane Roll-up Panniers, reinter-
preting the 1890 holdalls. The Barbi-
can Shoulder Bag is a completely new 
design.
 We are now expanding our range 
of cycle bags. In the next couple of 
years we will introduce a rucksack, 

a briefcase, a sports holdall, a shop-
ping bag and two new shoulder bags. 
These products will address the needs 
of the bike commuter on his way to 
work, to the gym or to the shops, and 
will please the eye on and off the 
bike. Our primary focus has been on 
the straps and other mechanisms that 
enable the bag to be carried safely 
and comfortably on the body or on 
the bike.

 The new Brooks cycle bags will be 
mostly made from natural materials, 
such as waterproof cotton, the same 
hard-wearing leather used for Brooks 
Saddles and metal accessories. Where 
possible, some models will feature 
recycled or recyclable materials. Here 
are some sketches of these new bags 
along with pages from the old Brooks 
catalogues that have inspired us.

Written by Vincent Bourgeois
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6,000 MILES
AROUND
THE BRITISH
COASTLINE

My partner Harriet and I go on an an-
nual trip to Prussia Cove, Cornwall, in 
the south-west corner of England. We 
take our bikes on the train from Bristol 
and then cycle up from Penzance to a 
little thatched cottage overlooking the 
bay. On the journey home this year, as 
we were cycling along the coastal road, 
I said in a casual ‘passing-the-time’ kind 
of way: “I wonder how far it is around 
the whole coast of Britain?” I guessed 
about 2,000 miles. 
 It turns out the journey is nearer to 
6,000 miles, but having become slightly 
obsessed with the idea, I set off from 
Bristol to cycle it in late June. Although 
we don’t live on a huge island, I realised 
there is much of it that I haven’t seen. 
So the ride seemed like the perfect way 
to get a nice slow view of the country 
that I have lived in for 52 years.
 I am a graphic designer and photog-
rapher and so I decided to make and 
upload up to 50 short fi lms along the 
way. I am interested in artisans; people 

who turn a passion into a business. And 
so I am interviewing and presenting 
portraits of the artisans who live on the 
coast of Britain.
I started seriously training for the trip on 
my road bike in late April, busily clock-
ing up the miles on my B17 special, so 
that it was nicely worn and fi tted for 
the journey ahead. My touring bike was 
built by Garry Needham at Argos Rac-
ing Cycles in Bristol and I have fi tted 
the Brooks Cornwall handlebar bag and 
the Devon travel panniers to test along 
my journey.
 Once you decide to undertake an ad-
venture it’s hard to think about much 
else and I could not wait to set off. There 
will no doubt be many highs and per-
haps some diffi culties along the way. But 
it will be the adventure of a lifetime.

For more information visit
www.slowcoast.co.uk

Written by Nick Hand

CORNWALL AND
DEVON TRAVEL BAGS
Written by Chad Peterson

The Cornwall has been redesigned 
with great attention to both function 
and style to meet the needs of today’s 
cyclist. Made from water-resistant 
cotton canvas with fi ne leather trim-
mings, it has a series of outstanding 
details. The waterproof map case is at-
tached to the top of the bag using six 
standard bicycle spokes, which can be 
replaced with your own length spare 
spokes if required.  The bag is easily 
secured to the handlebar with the alu-
minium Arkel clamps. Once removed, 
it can be carried over the shoulder 

thanks to the detachable strap.
 Highly original bicycle luggage has 
featured in Brooks catalogues since the 
end of the 19th century, and we are con-
tinuing to innovate today. The Devon 
Rear Travel Panniers are made from 
water-resistant cotton canvas with fi ne 
leather trimmings, and have an impres-
sive attention to detail, for example the 
zips that allow them to open like a small 
suitcase. The bag is easily attached to 
the rear rack using the Arkel Cam-Lock 
hook system.
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Web

OUR NEW
WEBSITE

During the last fi ve years our website 
has been loved by some and criticised 
by others. We have enjoyed receiving 
everyone’s feedback because it shows 
the high level of interest in our com-
pany and the way we communicate 
with the cycling community, who care 
about our products and brand.
 Well, the old website is now his-
tory, and a new one is gradually taking 
shape. Its spirit is quite clear from the 
titles of the sections. Starting with the 

News & Friends pages, our intention is 
to give much more space to frequently 
updated user-generated content. You 
are all invited to post photos and sto-
ries of your experiences to share with 
other cyclists. We would like to en-
courage event organisers to inform us 
about their initiatives, which will be 
published in our Calendar, or to post 
a round-up and photographs of a past 
event in the Report pages.
 The new Catalogue & Shop section 

is being enriched with more pictures 
and videos explaining the newest and 
lesser known products. Two columns 
of comments from the users aim at re-
establishing an old Brooks tradition 
and creating a new one. Not only do 
we publish all positive comments, un-
der Unsolicited Testimonials, but also 
Unfi ltered Criticism.

OUR STOCKIST
AND DEALERS OF EXCELLENCE

After announcing our Dealers of Excel-
lence programme almost one year ago, 
we are now proud to announce that we 
have published the new webpages dedi-
cated to our stockists. The spirit of this 
section of the website is to establish a 
stronger relationship with our best deal-
ers and to inform Brooks customers on 
the distribution and availability of our 
products across the world.
 Finding a Brooks saddle is fairly easy 
in countries like Germany, the UK and 
the Netherlands. But trying to fi nd one 
of our new bags or other accessories can 
be more diffi cult. For this reason we are 
giving more online visibility to stockists 
who carry a wide range of our products.

Each registered stockist who has sub-
mitted information and photos of their 
shop has been published in the Dealers 
of Excellence section, with the highest 
rated ‘six-rivet’ shops at the top. The in-
formation is not always up-to-date, nor 
is a rating system based on pictures and 
text a precise science. Nevertheless it is 
a good start and hopefully more stockists 
will join the programme.

 If you own or run a cycle shop please 
visit www.brooksengland.com/dealers 
to register. Or if you think that your 
local Brooks dealer deserves our support, 
please let us know.

Written by Cristina Würdig

Written by Andrea Meneghelli
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We wish to thank the contributing
editors and our special correspondents.
We take the chance to invite everybody
who has an interesting story to tell for
one of the next issues to post it through
our website or send it to us at: 
thebugle@brooksengland.com 

We are pleased to announce that the 
2009 Brooks employee of the Year is Mo-
hamud Hirey. Mohamud, or ‘Paul Ince’, 
as many of his fellow workers call him, 
has not been at Brooks that long but 
during the past 12 months he has really 
settled and grown into his new role.
Mohamud runs the Brooks warehouse, 
and is in charge of receiving compo-
nents and materials and for dispatching 
fi nished goods and out-work. He now 
has his own makeshift offi ce within the 
warehouse from where he runs a tight 
ship: diligently and passionately control-
ling all that expensive Brooks stock.

Mohamud has to monitor the compo-
nents that leave for chrome plating, etc, 
to ensure that the factory does not run 
dry on any vital pieces in the manu-
facturing process. He is also an impor-
tant extra pair of eyes when it comes to 
checking quality. And he does all of this 
with a perpetual huge smile on his face!
 He has been a revelation to us at 
Brooks, transforming himself in a short 
time from a cautious newcomer into a 
commanding, self-assertive team leader.

Ellen Pottinger and Paolo Milani

In today’s modern world, it has become 
the norm for people to change their 
employer several times throughout their 
careers. Some of the younger genera-
tion regularly move from one job to 
the next, staying only a few years at 
each. So it’s extremely unusual to 
come across a person who has served 
just one employer throughout his 
entire working life. But Brooks has 
such a gem - Robert Martin.
 Bob came to Brooks in May 1959 
at the tender age of 15 and now, aged 
65, is still with us. He served his ap-
prenticeship as a toolmaker, has been 
in charge of the tool stores, a press-set-
ter, a tooling engineer and, of course, 
his most recent claim to fame is that 
he has made all the rear springs on 
Brooks Saddles for the past 20 years or 
more. He even helps out with making 
deliveries when needs be. He is a truly 
versatile worker and a very loyal com-
pany man.
 We all celebrated with Bob when 
he notched up his 65th birthday in 
March and the company also made a 
presentation to him for his splendid 
achievement of 50 years’ service. Well 
done and many thanks, Bob!

Steven Green

MADE BY BROOKS
& MADE IN ENGLAND

EMPLOYEE
OF THE YEAR 2009

CELEBRATING 50 YEARS
OF LOYAL WORK

Recently we received from a customer 
the following comment on our website:
“£160 for the Brick Lane panniers, or 
£240 in the case of the Barbican bag for a 
something made in China!? Are you serious? 
I cannot possibly understand how you get to 
that price point. Even if it was made in the 
UK it still seems very, very steep. Is there 
an ethical policy that comes with it with 
regards to its manufacture? Carbon neutral? 
Animal welfare?”
 First of all we thank him and other 
customers for raising these issues to 
allow us the opportunity to explain 
why we began producing a portion of 
our catalogue outside of England, and 
specifi cally, in the case of the Barbican 
and Brick Lane panniers, in China.
 The story began about ten years 
ago when Brooks was threatened with 
extinction. Brooks was in grave peril until 

a group of investors rescued the Brooks 
saddle operations in Birmingham, and 
with it the 20 jobs at the factory. Seven 
years ago Selle Royal SpA, a family- 
owned Italian company, bought Brooks 
England Ltd. and today the same factory 
employs over 30 workers, and we intend 
to continue increasing this number 
whenever we can.
 The rescue of Brooks brought new life 
and energy to the company and soon we 
began going through the back catalogues 
from the last century, discovering many 
exciting designs that for one reason or 
another had been abandoned. We found 
that many of these designs had not at all 
aged and deserved a second chance at 
life.
 The fi rst product we re-released was 
the Swallow saddle to rave reviews. With 
its minimalist design and clean lines, 

the Swallow presented a sleek profi le 
very much in line with the standards 
of all modern racing saddles. The only 
difference being, Brooks fi rst released the 
Swallow in 1937.
 Following the success of the Swallow, 
our designers were encouraged to explore 
other products which once carried the 
Brooks name. Prototypes based both on 
the original designs and on radically new 
ideas began being built and tested. The 
results exceeded everyone’s expectations 
and we felt that our customers would 
benefi t from their use.
 Brooks is committed to producing as 
many goods as possible in England, but it 
can be diffi cult to produce in our country 
to the high standards synonymous with 
the Brooks name and to a price in line 
with our customer’s expectations. 
 We are confi dent that our customers 

understand the realities facing producers 
in today’s marketplace, and will adapt 
their perceptions accordingly, as we will 
continue to produce the highest-quality 
products in an ethical way regardless of 
the country they are produced in. We 
monitor the factories where our goods are 
produced and we know that the working 
conditions contained therein correspond 
to the ethics of our customers.
 Regarding environmental issues, 
Brooks is not a carbon neutral company, 
but that does not mean we are not 
doing our part for the planet. As an 
industry colleague from the outdoor fi rm 
Patagonia recently remarked: “You are 
doing a lot for the environment. You 
are producing sustainable goods because 
your products last for decades.” We 
source only the best leather raised in the 
open fi elds of Britain. This type of cattle 

produces leather sturdy enough to make 
a Brooks saddle, and is not the product 
of industrial farming the likes of which 
have gone to make hamburgers for fast 
food. Moreover our leather is vegetable 
tanned.
 We care for our name and high 
reputation and we are not going to spoil 
it. We feel that “made by Brooks” should 
be as strong a guarantee as “made in 
England”. Therefore we will continue to 
share information so that our customers 
can trust that all products bearing the 
Brooks name are manufactured to the 
same standards of our legendary Leather 
Saddles, which we keep making entirely 
at our Smethwick works in the West 
Midlands.

The Brooks Team

The Brooks Bugle

The Brooks Bugle is printed on
Fedrigoni Freelife Cento. This 100%
recycled paper is an Ecolabel certifi ed
paper produced without the use of
elemental chlorine.



THE DECALOGUE OF J. B. BROOKS & CO LTD

Thanking our friends for their support during the past, and assuring them that every effort shall be made 
to retain it for the future, we direct your Special Attention to the following Facts:

1
A Poor Saddle is Bad Economy. (1906) A cheap saddle is the first component  of a cheap machine to show its weakness. (1933)

2
We believe, and are convinced that all riders will agree, that a comfortable saddle is one of the greatest, if not the greatest asset

to real pleasure cycling. (1921) The wise man who is taking up cycling in any form, or changing his style of riding, 
due either to age or inclination, will exercise great care in the selection of his saddle. (1926)  

3
Brooks Saddles have a world-wide reputation, and in every country are acknowledged to stand pre-eminent, and neither pains nor expense
will be spared, in order to retain this enviable position. (1901) No saddles are like Brooks. Even copies have not the detail improvements

which we are continually introducing and it goes without saying, they have not the QUALITY, COMFORT, and STYLE. (1904)  

4
Many kinds of leather would be utterly unsuitable for saddles, and of the correct kind, very great care 

has to be exercised to select skins suitable for Brooks tops. (1925)

5
Quality First - Price Afterwards (1910)

6
The manufacture of Brooks Saddles is in the hands of those who possess an unequalled experience in their work. (1912)

7
Since we first began to make Cycle Saddles, our aim has been the BEST of EVERYTHING -The Best Materials 

- The Best Designs - The Best Constructions, that experience, skill and money can procure. Brooks Saddles excel all others. (1903)

8
It is not the name of Brooks which makes the saddle good, but the saddle and its excellence which makes the name supreme. (1912)

9
Warning - It is as well to be assured that the saddle you buy as a Brooks bears the name Brooks at the rear; 

it may save you considerable disappointment. (1914)

10
All genuine Brooks Saddles are prominently marked with the name “BROOKS”. (1898) The name “BROOKS” implies perfection. (1905)


